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	Job Role Profile
Research Manager 
	



Job Code: TBC
Role Purpose
The role of the Research Manager is to help Homes England and the National Housing Bank make evidence-led decisions that maximise the impact of the Agency’s housing and regeneration interventions and investments. The role leads complex research and analysis, providing expert insight to inform strategic and investment decision-making and help stakeholders across the Agency develop and deliver effective interventions.

Through the application of strong analytical judgement, project leadership and effective stakeholder engagement, the role delivers high-quality evidence and insight, ensuring that research is accessible, relevant and used effectively to support Agency priorities.
Responsibilities
Managers across the Research and Analysis team cover the responsibilities listed below, taking a leading role where suitable. This enables the role holder to develop expertise across the team's portfolio and gain experience of a wide variety of projects. Priorities and responsibilities may change over time in line with Agency objectives and the wider research programme. 
· Deliver and drive the continuous improvement of the team's market insight products, including projects that build an authoritative evidence base on UK residential investment markets, with the opportunity to own specific workstreams, and using a range of data analysis, interpretation and written reporting techniques to generate robust and actionable insights.
· Conduct research and analysis across a broad range of economic, housing market, finance and place-based topics, from national trends and forecasts to localised projects, as well as sub-sector trends (Build to Rent, SME development, affordable housing, emerging tenures and other priority sectors where the Agency invests) generating insights that support evidence-led decision-making and investment across the Agency.
· Deliver multifaceted research and analytical projects, including supporting externally commissioned work, identifying and applying appropriate research methods and analytical techniques to answer strategic business questions and generate new insight.
· Identify, investigate and resolve methodological, analytical and data quality issues, sharing learning and embedding improvements to strengthen the quality and consistency of future projects.
· Apply critical thinking and strong communication skills to translate often complex evidence into compelling narratives and clear, accessible insights through reports, presentations, briefings and stakeholder engagement activities.
· Present and communicate research findings to a wide range of audiences across the Agency and externally, tailoring messages appropriately to support understanding and informed decision-making.
· Build effective and collaborative relationships with colleagues and stakeholders across the Agency and external organisations, providing analytical expertise and contributing to shared objectives.
· Support, and where appropriate lead, the commissioning, procurement and management of external research projects, ensuring outputs meet business needs and are delivered to a high standard. 


Additional information
Qualifications, knowledge and experience
Essential
· Degree-level qualification in a relevant discipline (for example economics, geography, social sciences, finance, investment, statistics, data science or similar), or equivalent relevant analytical and research experience. 
· Experience within housing, regeneration, finance, residential investment market, economic development or place-based policy issues is particularly beneficial, but a keen interest and willingness to learn about the sector is most important.
· Experience delivering complex research and analytical projects from inception to completion, including project planning, research design, data analysis, primary research, stakeholder engagement and report writing.
· Strong problem-solving skills, critical thinking and excellent attention to detail, with the ability to independently identify, investigate and resolve analytical, methodological and data quality issues.
· Experience of analysing, interpreting and quality assuring analysis from large and complex datasets from multiple sources, including economic, housing, financial and residential investment data.
· Proficiency in Microsoft 365 applications, particularly Excel, including advanced formulas.
· Experience working with large datasets, applying advanced data analysis techniques to investigate complex issues and applying visualisation techniques to support analysis, problem-solving and decision-making. This may range from presenting data in Excel through to delivering interactive dashboards in software like Power BI.
· Experience of managing projects, coordinating inputs from colleagues and delegating work appropriately to deliver high-quality outputs to agreed timescales.
· Extensive experience of communicating complex analytical findings through high-quality written reports, presentations and briefings, translating technical evidence into accessible and engaging narratives for a range of audiences.
· Significant stakeholder management and collaboration skills, with the ability to adapt communication styles and build effective working relationships across teams, disciplines and organisational levels.
· Experience managing externally commissioned research projects or working effectively with external research suppliers, consultants or delivery partners.
Desirable
· Experience using programming languages or analytical tools to interrogate, manipulate and analyse data. Preferably including experience with SQL, Python, R or equivalent analytical tools and platforms. Experience with geospatial data, GIS software (such as ESRI products or QGIS), visualisation tools (such as Power BI or Tableau), or cloud-based analytical environments such as Databricks or Microsoft Azure is particularly beneficial.
· Experience applying advanced analytical methods, forecasting techniques or predictive modelling approaches.
· Experience presenting research and analytical findings to senior leaders, external stakeholders or government partners. 
Job Function / Family
Research: We lead on continually assessing the housing market, using applied research methods and broader analysis and evaluations of our programmes, alongside applying strategic insights to inform decision making and assess value for money for the Agency. This involves understanding the wider context / operating environment, a deeper understanding of our interventions and on what works (and what does not). Roles analyse data, interpret trends, and apply a wide range of applied research techniques and methods to provide a comprehensive understanding of the design, development, delivery and evaluation of our programmes and projects. 
Role Classification
Job Level 
Level 16
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