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Head of Stakeholder Insight


	Directorate
	Strategy, Research, Analysis and Sponsorship Unit


	Team
	Market Engagement


	Location
	National – Bristol, Coventry, Guildford, Leeds, Liverpool, Manchester, Newcastle and Northstowe 

	Reports to
	Assistant Director – Market Engagement


	Direct Reports
	5


	Financial Accountability
	Responsible for stakeholder insight and research budgets, including commissioning of external research, surveys and insight activity



Job purpose 

· The Head of Stakeholder Insight is the senior lead within Homes England for stakeholder insight, intelligence and analysis across the housing and regeneration market.
· The role is responsible for setting and leading the agency-wide strategy for stakeholder insight, ensuring Homes England and the National Housing Bank have a robust, comprehensive and forward‑looking understanding of partner organisations, stakeholder behaviours, priorities, perceptions and emerging trends.
· The post holder leads a team of stakeholder insight specialists and is accountable for identifying new and innovative ways to gather intelligence, combining qualitative insight, research, engagement intelligence, surveys, CRM data and external sources into a coherent evidence base.
· A core part of the role is ensuring that stakeholder insight and analysis is actively used to shape Homes England’s strategic decision‑making, including investment strategy, product development, market engagement, prioritisation and risk management.
· The role is also responsible for working with delivery teams and ensuring that the Market Engagement team continues to provide ongoing and effective support to these teams, by providing intelligence and insight about stakeholders to inform their business development activity as part of the Agency’s end to end process.
· The Head of Stakeholder Insight acts as the agency’s recognised expert and authority on stakeholder intelligence, working closely with senior leaders, regional teams, delivery colleagues and external partners.

Key accountabilities and responsibilities
Strategic leadership of stakeholder insight and intelligence
· Set and lead Homes England’s stakeholder insight and intelligence strategy, ensuring it aligns with corporate priorities, the Investment Strategy and the objectives of the National Housing Bank.
· Provide clear strategic direction on what insight is needed, why, and how it will be gathered, analysed and applied across the organisation.
· Act as the senior accountable owner for stakeholder insight, intelligence and qualitative research across the agency.
· Horizon scan and identify emerging market trends, stakeholder behaviours and risks, ensuring Homes England remains forward‑looking and responsive.
· Ensure that qualitative intelligence and quantitative insight is used together to inform full picture of stakeholders and wider market, working closely with Research, Economics and Geospatial colleagues and Strategy teams to realise this. 
Leadership and management
· Lead, develop and manage a team of 5 stakeholder insight professionals, setting clear objectives, building capability and fostering a high‑performing, inclusive team culture.
· Provide coaching, professional leadership and quality assurance across all stakeholder insight activity.
· Ensure robust governance, prioritisation and quality standards for insight, analysis and research outputs.
· Manage budgets for stakeholder insight and research activity, ensuring value for money and effective use of external suppliers.
Gathering stakeholder insight, intelligence and data
· Oversee the design and delivery of qualitative and quantitative insight approaches, including surveys, research, engagement intelligence and direct stakeholder engagement.
· Identify and pursue new and innovative opportunities to gather intelligence, including new data sources, analytical techniques and engagement methods.
· Ensure stakeholder insight is systematically captured, managed and integrated through CRM and supporting systems, creating a single, trusted evidence base.
· Identify gaps in stakeholder intelligence and lead on addressing these, including through direct engagement with senior market partners to gather deep qualitative insight on strategy, capability, appetite and barriers.

Partner Perception Survey and research leadership
· Provide senior leadership and accountability for Homes England’s Partner Perception Survey, including research design, commissioning, analysis and dissemination.
· Commission and oversee sectoral and thematic research to deepen understanding of specific markets, products or stakeholder groups.
· Lead relationships with external research and insight suppliers, ensuring quality, relevance and alignment with Homes England’s strategic needs.

Insight to drive strategic decision‑making
· Ensure stakeholder insight and intelligence is embedded in strategic decision‑making, including Homes England’s corporate strategy and strategic initiatives, investment strategy, product development, prioritisation and risk. Work closely with Homes England’s Strategy team, including to Director of Strategy, to realise this
· Work closely with Research, Economics, Analysis and Strategy colleagues to ensure stakeholder perspectives are fully integrated alongside economic, financial and market analysis.
· Work closely with Communications teams to ensure that stakeholder insight is used to inform communications activities and strategies
· Produce and oversee high‑quality insight and briefing for Executive and Senior Leadership Teams, clearly articulating implications, risks, opportunities and recommendations.
· Act as a trusted senior adviser to Directors and senior leaders on stakeholder behaviour, perceptions and market intelligence.

Supporting delivery, regions and business development
· Lead on integrating stakeholder intelligence and insight produced by Market Engagement team as part of Agency-wide offer to delivery teams to support business development end to end process
· Ensure regional and delivery teams have access to timely, targeted and actionable insight to support engagement, business development and delivery as part of Homes England’s end to end process.
· Oversee the production of tailored insight products that help teams understand partner context, capability, appetite and risk.
· Champion evidence‑based decision‑making across programmes, regions and product teams.

External engagement and thought leadership
· Represent Homes England externally as a leader in stakeholder insight and intelligence, building relationships with partners, sector bodies and other public organisations.
· Contribute to cross‑government and sector discussions on market intelligence, stakeholder engagement and insight practice.
· Promote best practice and innovation in stakeholder insight across the agency.

Key skills and knowledge

1. Extensive experience leading stakeholder insight, qualitative research or social research at a senior level.
2. Proven experience of setting strategy and leading teams in complex, multi‑stakeholder environments.
3. Strong track record of translating complex qualitative and quantitative data into strategic insight that influences senior decision‑making.
4. Experience commissioning and managing large‑scale surveys and external research programmes.
5. Credibility working with Executive and Senior Leadership teams as a trusted adviser.
6. Strong understanding of the housing, regeneration or built environment sector is highly desirable.
7. Experience in public sector or arm’s‑length body environments is desirable.

Key competencies

1. Strategic leadership and systems thinking
2. Excellent analytical and critical thinking skills
3. Ability to synthesise complex evidence into clear, compelling insight
4. Strong judgement and decision‑making capability
5. Excellent written and verbal communication skills
6. Collaborative leadership and ability to influence across organisational boundaries
7. Commitment to Homes England’s values and inclusive ways of working

Values and key behaviours
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Respectful

As the core principle,
this runs through

all our values and
behaviours
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Impactful

We combine our
commercial expertise
with social purpose to
deliver value for
money and maximise
our positive impact

Accountable

We are empowered to
lead by example, take
responsibility for our
actions and speak up
for what’s right

Innovative

We are bold, creative
thinkers who embrace
change, never stop
learning and always
look for a better way
to do things

Inclusive

We recognise and
value everyone as
individuals and draw
strength from our
differences

Collaborative

We share information,
align priorities, and use
our collective
knowledge and
experience to achieve
great results





